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Morning: pre-conference tours and registration
09:00 — 15:00 Conference Registration

11:45-13:00 Welcome Buffet — Sponsored by Nice Chamber of Commerce and
Amadeus

- Frederic Dimanche, Conference Chairman, CERAM Business School

- Jacques Gros, IBM France: The Advent of M-tourism

- Noel Sweeney, TTC, Tourism & Transport Consult International, Ireland: The Changing
Face of the Airline Industry in Europe

Concurrent Session 1.1 Tourism and Mobility

Exploring Information Services for Mobile Tourist Guides: Results from an Expert
Survey. Fuchs, M., Rasinger, J., Hopken, W., University of Innsbruck, Austria
Integrated mobile services for business tourism while on the destination

Linaza, MT. Visual Communication Technologies; Alzua-Sorzabal, A., Abad, M,
University of Deusto, Mentxaka, J., VILAUMedia, Susperregui, A., University of the
Basque Country, Spain

Supporting mobility: Evaluating mobile technology advances in tourism information
systems. Beriteli, P., Wittmer, A., University of St Gallen, Switzerland, Clarke, A.,
Raffay, A., Pannonia University, Hungary

Concurrent Session 1.2 Asia — outgoing and incoming

Examining the Travel Motivations of Mainland Chinese Visitors to Taiwan

Tsai, D., Chen, C-F., Chiu, H-T., National Cheng Kung University, Taiwan
Configuration of innovation and performance in the hotel industry: Evidence from
Taiwanese hotels. Tseng, C-Y., Kuo, H-Y., Tunghai University, Taiwan

A preference analysis for tourist choice of destination: A case study of Taiwan
Tsai, Y-F., Chung Hua University, Wu, H-H., Feng-Chia University, Taiwan

Concurrent Session 1.3 Destinations

The impacts of the UK ‘Terror Plot’ of August 2006 on the UK tourism industry. How
much better is prevention than cure? Mason, P., University of Bedfordshire, UK
Tourism Asset or Product Databases the Cornerstone of Modern Destination
Marketing Organisations. Seymour, J., Tourism KwaZulu-Natal, South Africa

Visitor Satisfaction with Maryland as a Tourist Destination: The Impact of the “Get in
On It.” Campaign. Abubakar, B., Morgan State University, USA
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Concurrent Session 2.1 Tourism and Mobility

The education and careers background of Destination Marketing Managers.
Davidson, R., University of Westminster, UK

The Effects of Global Communication Technologies on the Backpacking Community
Ireland, S. University of Salford, UK

The rise of the creative tourist class: Technology, experience and mobilities

Gretzel, U., Jamal, T., Texas A & M University, USA

Concurrent Session 2.2 Asia — Outgoing and Incoming

Motives and Determinants of Cultural Mobility: The Case of Japanese Tourists in
Alpine Destinations. Weiermair, K., Muller, S., Peters, M., University of Innsbruck,
Austria

Case study of the experiences of Chinese visitors to three tourist attractions in
Victoria Australia. Yu, L., Weiler, B., Monash University, Australia

The Impacts of SARS on the Consumer Behaviour of Chinese Tourists. Turner, L.,
Victoria University, Gu, H., Beijing International Studies University, China

Concurrent Session 2.3 Destinations

Destination image discrepancy: a content analysis of texts and images in French ski
resorts’ brochures. Frochot, I., Kreziak, D., Grua, C., Université de Savoie, France
A Comparison of the National Geographic Scorecard Ratings by Experts and
Stakeholders for Selected World Heritage Destinations. Hawkins, D., George
Washington University, USA

Tourism Destination Attractiveness and Competitiveness: A dual approach
Reysinger, Y., Florida International University, USA, Vengesayi, S., University of
Tasmania, Mavondo, F., Monash University, Australia

16:45 End of session 2

17:00 Break-out session 3 (8 papers)

Concurrent Session 3.1 Tourism and Mobility
Analyzing yachting patterns in the Biesbosch National Park using GIS technology
Landré, M. NHTV Breda University of Applied Sciences, The Netherlands
Market, technological and competitive forces in the development of tourist
destinations: The case of mobility patterns in rural Ireland. Prosser, G., Tipperary
Institute, Ireland
Will the High Speed Train reinforce tourism attractiveness? The case of the High
Speed Train section between Perpignan (France) and Barcelona (Spain).
Masson, S., Petiot, P., Université de Perpignan, France
Analysing the impact of land transportation on regional tourism: The case of the

closure of the Glion Tunnel in the Valais, Switzerland. Scaglione, M., University of
Applied Sciences Valais, Switzerland
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Concurrent Session 3.2 Destinations

Methodological issues involved in mapping the movements of tourists within a
destination. McKercher, B., Lau, G., The Hong Kong Polytechnic University, China
Analysing Tourists Behaviour Concerning Place of Stay and Accommodation: A case
study of Quebec City. Kercuku, H., Biba, G., Villeneuve, P., Laval University, Canada
Destination Management Systems (DMSs): Evaluation of three DMSs; Australia.com,
Tiscover.com and Greentourism.ca. Lee, D., Korea Culture & Tourism Policy Institute,
Korea

Cruisers: passenger dreams, destination hopes or nightmare. Tomljenovic, R.,
Marusic, Z., Horak, S., Institute for Tourism, Croatia

18:45 Welcome Reception, Galerie des Ponchettes — Sponsored by
Mairie de Nice

| April 24

Lars A Ringsby, Managing Director, Marakanda AB
Catherine Lundberg, CMM Consulting

Hakan Gustavsson, AdvicelT in Dalarna AB

Owen Erikson, Dalarna University

Rob Davidson, University of Westminster — Moderator

Concurrent Session 4.1 The Business of Tourism

Environmentally concerned hospitality management: New tools for assessing the
contribution of environmental attributes to overall customer satisfaction

Robinot, E., Giannelloni, J-L., Université de Savoie, France

Beyond Ecotourism: The Environmentally Responsible Tourist in the General Travel
Experience. Dolnicar, S., University of Wollongong, Australia, Long, P. University of
Colorado, USA

Rooms and Reputations to the Highest Bidder? The Perceived Value of Online
Auctions and Consumer Feedback Forums Within the Hospitality Industry

Gray, G., University of Guelph, Conlin, M., Okanagan College, Canada

Concurrent Session 4.2 Travel and Technology

Trademark Abuse in Pay-Per-Click (PPC) Search Engine Marketing: The Case of
Travel. O@onnor, P., ESSEC Business School, France

Choosing the Internet as an Intermediary in the Travel Market. Fleischer, A.,
Felsenstein, D., Hebrew University of Jerusalem, Israel

Explaining distribution channel proneness by value expectations and perceptions of
online versus traditional travel agencies. Mayr, T., Zins, A., University of Economics
and Business Administration Vienna, Austria
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Concurrent Session 4.3 Information Technology

The Strategic Management of Information Technology in UAE Hotels

Daghfous, A., Khawaja, A. American University of Sharjah, UAE

Information Technology and Employment Performance in the Hospitality Industry
Tseng, C-Y., Hsu, Y-L., Tunghai University, Taiwan

A case analysis of the failure of business to business multi stakeholder Tourism IT
Alford, P., University of Bedfordshire, UK

10:30 Coffee break

11:00 Break-out session 5 (11 papers)

Concurrent Session 5.1 The Business of Tourism
Changing Airport Shopping Attitudes and Preferences: Cross Cultural Implications for
Design and Management of Airport Shopping Facilities. Wagner, O., Schuckert, M.,
Moller, C., Kaiser, M-O., University of Innsbruck, Austria
Consumer Behavior of TV Travel Product Shopping: Examining Purchase Motivation,
Perceived Value, Satisfaction and Behavioral Intentions. Chen, C-F., National Cheng
Kung University, Tsai, M-H., Chung Hua University, Taiwan
Productivity Changes of Portuguese Travel Agencies: Measurement and Sources

Pestana Barros, C., Technical University of Lisbon, Portugal, Botti, L., Peypoch, N.,
Université de Perpignan, France

Concurrent Session 5.2 Applications of Web Technology

The impact of website adoption on enterprise performance: The case of Valais’
hospitality industry. Scaglione, M., Schegg, R., University of Applied Sciences Valais,
Murphy, J., University of Western Australia

Heritage e-destination: A novel platform for promoting the cultural tourist city
Paskaleva-Shapira, K., Karlsruhe Research Centre, Germany

Rural SMEs Websites and Measuring their Content and Usability. Stojanoski, J.,
University Sv. Kliment, Elmazi, L., University of Tirana, Albania

Development Project of the Semantic Web at Finland Travel Bureau. Ritalahti, J.,
Lipitsainen, A., Haaga-Helia University of Applied Sciences, Finland

Concurrent Session 5.3 e-tourism in Eastern Europe

The Tourist Industry in the Internet Age in Developing Countries: The case of Albania,
Elmazi, L., University of Tirana, Albania

Reality and challenges of e-tourism in Montenegro. Milic, T., Faculty of Economics,
Montenegro

Internet and e-commerce practices within the tourism industry: A study of Albania,
Kordha, E., Technological University "Ismail Qemali", Albania

Evaluating the Technologies and Services of Tourism and Cultural Websites in
Albania and Romania. Elmazi, L., University of Tirana, Albania; Nedelea, A., Stefan
Cel Mare University, Romania
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Concurrent Session 6.1 Methodology, Systems and Knowledge Management

Systems Approach and Qualitative Modelling for Strategic Planning in Tourism
Lazanski, T.J., University of Primorska, Slovenia

Mechanisms of Knowledge Transfer Across Boundaries and Cultures: The case of a
global travel technology firm. Rolland, N., CERAM Sophia Antipolis, Stanley, T.,
Amadeus, Perrin, A., Audencia, France

A Hedonic Price Model for Ski Lift Tickets. Falk, M., Austrian Institute of Economic
Research, Austria

Concurrent Session 6.2 Applications of Web Technology

Hotels web sites: a French and Canadian marketing comparative analysis.
Menvielle, W. Menvielle, L., Université du Québec a Trois-Riviéres, Canada
Electronic Customer Relationship Management in Destinations — A new Approach.
Zehrer, A., Fenkart, S., Management Center Innsbruck, Austria

Developing a Hotel's Competitive Advantage through a Quality Hotel Web Site
Joppe, M., Cheng, G., Zhang, Y., University of Guelph, Canada

Concurrent Session 6.3

QUALITY NET to Develop Quality in Finnish Tourism Industry. Boman, N., Haaga
Institute Foundation, Finland

Industry/University Cooperative Tourism Research Centers: An Approach for a Global
Tourism Research Agenda. Brothers, G., Gustke, L., North Carolina State University,
USA

Happiness and long haul leisure trips. Nawijn, J., Breda University of Applied
Sciences, The Netherlands

Reviewing tourism product life cycle: development of Christmas package tour in
Finnish Lapland. Saraniemi, S., Komppula, R., Hakulinen, S., University of Joensu,
Finland

Tim O®eill, Managing Director, UK, www.reactive.com
Philippe Der Arslanian, Director, Suppliers and Agencies, E-Travel, Amadeus, France
Philip Alford, University of Bedfordshire, UK, Moderator

20:00 Conference Dinner — Brasserie Flo — Sponsored by:
CERAM School of Business and
Riviera Ports Authority, Nice Chamber of Commerce

-
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- Ernie Heath, University of Pretoria, South Africa: The Changing Tourism
Marketplace: Posing New Challenges and Opportunities for Destination
Marketers

- Terry Stevens, Stevens & Associates, and Yvonne Crook, View Marketing, UK:
Remodelling Destination Management: Theory into Practice

Concurrent Session 7.1 Tourism and Innovation

Shopping, Retailing and Leisure: Exploring the Tourism Dimension. Michael, E., La Trobe
University, Australia

Medical Innovations and the progress of tourism: Selected historical narratives
Hjalager, A. M., Advance/1, Denmark

Yield Management, a Technological Innovation in Services: Impacts on Hotels and
Customers. Selmi, N., Université de Savoie, France

Effects of RFID on the Tourism Sector: A Hypothetical Case-Study. Baysan, S.,
Oztay i, B., Akpinar, F., Istanbul Technical University, Turkey

Concurrent Session 7.2 Tourism and Technology

The Future is Wireless, Cameron, M., Pazurik, A., Techneos Systems Inc., Canada
Tourist Communication and Technology: A New Challenge. Bouzon, A., Devillard, J.,
Université Toulouse, France

Enological tourism and market awareness: A proposal for a network of small towns in
Tuscany. Romano, M. F., M. Natilli, Scuola Superiore Sant@nna, Italy

Concurrent Session 7.3

Delphi Forecast for Mobile Technology in Japanese Tourism

Katsura, T., Sheldon, P., University of Hawaii at Manoa, USA

Heritage interpretation in a digital format — Conveying the past in current and future media.
Bohlin, M., Brandt, D., University of Dalarna, Sweden

Technology to estimate visitor volume on Grand Canyon trails. Schwartz, Z.,
University of lllinois at Urbana Champaign, USA

Technology’s role in strategic regional tourism planning: A Michigan case study.
Holecek, D., Nicholls, S., Michigan State University, USA

Farewell Lunch — Le Méridien Salon Riviera — Sponsored by:
TTC, Tourism & Transport Consult International, Dublin, and
The School of Hospitality Management and Tourism, Dublin Institute of
Technology
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The Travel and Tourism Research Association Europe would like to
thank the following organizations for their support of the
2007 Conference in Nice

Gold Sponsors

Silver Sponsors

Bronze Sponsors

1TC



La Ville de Nice

CGO06, Le Conseil Général des Alpes Maritimes

Other organisations contributed to the success of the conference
by donating goods and services:

Office du Tourisme et des Congrés de Nice

OKDAC Services Interactifs Mobiles

Team Cote d'Azur



Mark your calendars and
plan to join us for

TTRA Europe
2008 Annual Conference

23-25 April 2008

“COMPETITION IN TOURISM:

Business and Destination
Perspectives”

Hosted by

HAAGA-HELIA University of Applied Sciences
Helsinki, Finland

Contact: Kaija Lindroth (kaija.lindroth@haaga-helia.fi)




